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Chapter 1: Introduction

The Power of TikTok for Gaming
TikTok has taken the world by storm, with over 1.7 billion active users and 

counting. But what makes it even more compelling for the gaming industry is 

its unique approach to short-form video content. In this ebook, we will explore 

how to harness the power of TikTok to supercharge your User Acquisition (UA) 

efforts for gaming success.
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Why User Acquisition Matters
User Acquisition (UA) is the process of acquiring new players or users for your 

game. It is a critical element in the gaming industry because more users mean 

more revenue, greater engagement, and a thriving gaming community. TikTok 

offers a vast potential user base that you can tap into, but it requires a strategic 

approach to make the most of this opportunity.

In the following chapters, we'll dive deep into TikTok, its audience, algorithms, 

and advertising options to help you develop a winning UA strategy. We'll also 

explore the creative aspects of content creation, user engagement, and 

retention, all of which are essential for success on TikTok.

Let's get started on your journey to mastering TikTok User Acquisition for 

gaming excellence.

https://www.shopify.com/blog/tiktok-statistics#:~:text=Summary%3A%202023%20TikTok%20statistics&text=As%20of%20the%20end%20of%202022%2C%20TikTok%20reached%20more%20than,and%2044.7%25%20male%2Didentifying.


Chapter 2: Understanding 

TikTok's Audience Demographics
Understanding the demographics of TikTok's audience is paramount for any 
marketing or user acquisition strategy. The platform's explosive growth has 
made it a global phenomenon, and its user base is as diverse as it is vast. This 
in-depth exploration will provide valuable insights into TikTok's audience 
demographics, allowing businesses to make informed decisions and tailor their 
content to reach the right users.
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Age Distribution: TikTok appeals to a broad spectrum of age groups, but 
its core demographic is skewed towards younger users. As of the end of 
2022, 38.5% of TikTok users worldwide are between the ages of 18 and 24. 
This youthful audience presents a unique opportunity for brands 
targeting Gen Z and younger millennials.

Gender Balance: TikTok's distribution of gender identification among 
users is 55.3% female-identifying and 44.7% male-identifying. This 
relatively even gender distribution creates a level playing field for 
businesses to engage with a diverse audience across the gender 
spectrum.

Geographic Reach: TikTok's global reach is astounding, with users 
spanning across the globe. While it originated in China, it has gained 
immense popularity worldwide. The United States, India, and Brazil are 
among the countries with the largest user bases. Understanding 
regional differences can be crucial when tailoring content or advertising 
campaigns.

Income and Education: TikTok's user base is not limited to a specific 
income bracket or educational background. Users come from various 
socioeconomic backgrounds, making it accessible to a wide range of 
consumers. This versatility can be advantageous for businesses offering 
products or services with diverse market appeal.

https://www.shopify.com/blog/tiktok-statistics#:~:text=Summary%3A%202023%20TikTok%20statistics&text=As%20of%20the%20end%20of%202022%2C%20TikTok%20reached%20more%20than,and%2044.7%25%20male%2Didentifying.
https://www.shopify.com/blog/tiktok-statistics#:~:text=Summary%3A%202023%20TikTok%20statistics&text=As%20of%20the%20end%20of%202022%2C%20TikTok%20reached%20more%20than,and%2044.7%25%20male%2Didentifying.
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Interests and Hobbies: TikTok's algorithm, driven by machine learning, 
curates content based on user interests. This means that the platform 
attracts users with a wide array of interests, from gaming and fashion to 
DIY and cooking. Understanding the specific interests of your target 
audience can help tailor content that resonates with them.

Language Diversity: TikTok supports multiple languages, allowing users 
to create and consume content in their preferred language. This 
multilingual approach opens up opportunities for global brands to 
connect with users in their native tongue, fostering a deeper level of 
engagement.

Cultural Sensitivity: TikTok is a platform where cultures collide and 
blend. Understanding cultural nuances is essential to avoid missteps and 
create content that resonates positively with diverse audiences.

TikTok Algorithm Insights
The TikTok algorithm is a closely guarded secret, but its impact on content 
visibility and engagement cannot be underestimated. Understanding how it 
works is crucial for businesses and content creators looking to maximize their 
presence and reach on this rapidly growing platform. 

Content Personalization: At the heart of TikTok's algorithm is content 
personalization. The platform uses machine learning to analyze user 
behavior, including the content they engage with, how long they watch 
videos, and what they like or share. This data is used to curate a 
personalized feed for each user, ensuring that the content they see 
aligns with their interests and preferences.

Engagement Metrics: TikTok prioritizes content that generates high 
levels of engagement. The algorithm takes into account metrics such as 
likes, comments, shares, and the duration of video views. Content that 
elicits these positive interactions is more likely to be promoted to a wider 
audience.

Watch Time: The TikTok algorithm values watch time, encouraging 
creators to produce engaging content that keeps viewers watching until 
the end. Longer watch times signal to the algorithm that a video is 
captivating, leading to increased visibility.



6

Completion Rate: Videos that are watched from start to finish receive a 
boost in the algorithm's ranking. Creators should aim to create content 
that captivates viewers and encourages them to watch the entire video.

Consistency and Frequency: Consistency matters on TikTok. Regularly 
posting high-quality content signals to the algorithm that you are an 
active and committed creator. This can result in improved content 
visibility and reach. Additionally, posting at times when your target 
audience is most active can enhance your content's chances of being 
seen.

Hashtags and Captions: Hashtags play a crucial role in content 
discoverability. Using relevant and trending hashtags can increase the 
chances of your content being featured on the respective hashtag's 
discovery page. Clever and engaging captions can also capture viewers' 
attention and encourage them to engage with your content.

Collaborations and Trends: TikTok trends are a significant part of the 
platform's culture. Participating in trending challenges or duetting with 
other popular creators can expose your content to a broader audience. 
The algorithm recognizes participation in trends and rewards it with 
increased visibility.

For popular TikTok trends for marketing in 2023 click HERE

Geo-Targeting: TikTok considers the location of users when 
recommending content. If your content is geographically relevant to a 
particular region, it may receive higher visibility among users in that 
area.

Video Information: Adding informative text, captions, or subtitles to your 
videos can enhance their accessibility and engagement. TikTok's 
algorithm can analyze this text to understand the content better, leading 
to more accurate recommendations.

Negative Feedback: The algorithm also considers negative feedback, 
such as users swiping away from a video or indicating that they are not 
interested. Creators should aim to minimize negative interactions by 
creating content that resonates with their target audience.

https://www.yellowhead.com/blog/popular-tiktok-trends/


For more surprising TikTok facts and stats, click HERE
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Chapter 3:  Setting the Stage - 
Preparing for UA 

Define Your Game and Target Audience
One of the foundational steps in achieving success in TikTok User Acquisition for 
gaming is defining your game and identifying your target audience. This 
strategic process lays the groundwork for effective marketing and ensures that 
your efforts are directed towards the right demographic.

Begin by meticulously defining your game. Understand its genre, gameplay 
mechanics, and unique selling points. This clarity will allow you to craft a 
compelling narrative and engaging content that resonates with potential 
players.

Simultaneously, pinpointing your target audience is paramount. Consider 
factors such as age, gender, interests, and gaming preferences. Delve into 
market research to gain insights into the gaming behaviors and preferences of 
your ideal players.

https://www.yellowhead.com/blog/tiktok-facts-and-stats/
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The synergy between your game's essence and your target audience is where 
the magic happens. Tailor your TikTok content to align with the interests and 
sensibilities of your audience. Whether it's crafting entertaining gameplay 
teasers, sharing behind-the-scenes development insights, or running 
user-generated content contests, understanding your audience will help you 
create content that captivates and converts.

Budgeting for User Acquisition

Effective budgeting is a pivotal element in any TikTok User Acquisition strategy 
for gaming success. The allocation of resources, both financial and human, must 
be deliberate and strategic to maximize results while maintaining fiscal 
responsibility.

To begin, assess your financial capacity and set clear, realistic budgetary 
constraints. Determine the overall investment you are willing to make in TikTok 
UA, keeping in mind the competitive nature of the gaming industry on the 
platform.

Next, break down your budget into specific categories such as ad spend, 
content creation costs, influencer collaborations, and any other expenses 
associated with your UA efforts. This granular approach ensures that funds are 
allocated where they are most needed.

Consider the lifetime value (LTV) of a player when determining your UA budget. 
Understanding how much a player is worth to your game allows you to 
calculate an acceptable cost per acquisition (CPA) and tailor your spending 
accordingly.

Iterate and optimize your budget as your TikTok UA campaign progresses. 
Monitor key performance indicators (KPIs) to assess the efficiency of your 
spending and be prepared to reallocate resources based on the channels and 
strategies that yield the best results.
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Creating a UA Strategy
Begin by setting clear, measurable objectives for your UA campaign. Determine 
whether you aim to increase downloads, boost in-game purchases, or enhance 
player engagement. These objectives will serve as the guiding force behind your 
strategy.

Segment your audience into distinct groups based on factors such as age, 
interests, and gaming behavior. Tailor your UA approach to address the specific 
needs and preferences of each segment. This personalized touch can 
significantly enhance your campaign's effectiveness.

Select the most suitable UA channels and tactics for your game. TikTok offers 
various advertising options, influencer collaborations, and content creation 
opportunities. A well-rounded strategy may incorporate a mix of these 
elements, depending on your game's goals.

Constantly monitor and analyze the performance of your UA campaign. Key 
performance indicators (KPIs) such as conversion rates, click-through rates, and 
return on ad spend (ROAS) should be tracked diligently. Be prepared to iterate 
and optimize your strategy based on real-time data.

Objectives Monitor

Segment Channels

4

2
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Based on our experience at yellowHEAD, we found 5 main types of content that 
work on TikTok:

1. Gameplay Teasers: Short, visually captivating snippets of your game's 

gameplay can pique the curiosity of potential players. Highlight exciting 

moments and features to entice viewers.

2. Behind-the-Scenes Insights: Offering a glimpse into your game's 

development process can foster a deeper connection with your audience. 

Share anecdotes, challenges, and success stories to humanize your brand.

3. User-Generated Content (UGC): Encourage players to create and share 

their in-game experiences. UGC not only provides social proof but also 

engages the gaming community.

4. Tutorials and How-Tos: Educational content that explains game 

mechanics, strategies, or tips can be highly valuable. It positions your 

brand as an expert and can attract players seeking guidance.

5. Interactive Polls and Quizzes: Engaging content like polls and quizzes 

can promote interaction and gather valuable insights about your 

audience..

Remember that TikTok's user base thrives on creativity and authenticity. 
Crafting content that aligns with your game's identity while catering to the 
platform's trends and preferences will enhance your UA strategy's effectiveness 
and drive gaming success.

Chapter 4:  Creating TikTok Content 

Types of Content that Work
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Your ability to grab and hold the viewer's attention within the first few seconds 
is critical. Here are essential strategies for creating compelling TikTok videos 
based on yellowSTUDIO by yellowHEAD:

1. Engaging Hook: Begin with a hook that immediately piques curiosity or 

triggers emotion. This can be an exciting game highlight, a cliffhanger, or 

a visually stunning sequence.

2. Visual Appeal: High-quality visuals are non-negotiable. Crisp graphics, 

vibrant colors, and well-edited content elevate the overall viewing 

experience.

3. Concise Storytelling: Tell a succinct yet engaging story within the short 

time frame of a TikTok video. Ensure that the narrative aligns with your 

game's essence and appeals to your target audience.

4. Music and Sound: Leverage TikTok's extensive library of music and sound 

effects to enhance the emotional impact of your video. Sync the audio 

with the visuals for maximum effect.

5. Calls to Action (CTAs): Incorporate clear and compelling CTAs to guide 

viewers towards downloading or engaging with your game. Use text 

overlays or voiceovers to reinforce these prompts.

6. Test and Iterate: Continuously monitor the performance of your videos 

and be willing to experiment with different styles and approaches. 

Data-driven insights will guide you toward optimal video content.

Crafting captivating TikTok videos is both an art and a science. Balancing 
creativity with data-driven strategies is key to not only grabbing attention but 
also converting viewers into engaged players.

Crafting Captivating Videos
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The large number of TikTok creators and support of the creative community by 
the platform has led to the development of Spark Ads. Since their launch in July 
2021, Spark Ads have seen a rapid increase in popularity among brands. Their 
unique format seamlessly integrates into the feed and easily captures users’ 
attention. This has led many brands to switch from traditional advertising 
methods and try out Spark Ads for themselves.

Chapter 5:  Main TikTok Advertising 
Options
Spark Ads

Spark Ads are a native ad format that enables brands to promote their own 
popular videos or videos from authorized creators. It is a way for brands to utilize 
user-generated content (UGC).

TikTok Spark Ads blend seamlessly with organic content and are designed to 
appear as non-advertising content. This native look leads to increased 
engagement from audiences and ultimately, a 69% higher conversion rate when 
compared with other advertising formats.

Want to master the art of TikTok Spark Ads? Click HERE.

https://www.yellowhead.com/blog/tiktok-spark-ads/
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Branded Hashtag Challenges are a distinctive and influential form of advertising 
on TikTok. They leverage the platform's dynamic and engaging nature, inviting 
users to participate in challenges while incorporating a brand's messaging and 
products. This advertising format fosters user engagement, brand visibility, and 
user-generated content, making it a powerful tool for user acquisition.

Branded Hashtag Challenges

Source

User Participation: Branded Hashtag Challenges encourage users to 
create and share content that aligns with a specific challenge theme and 
associated hashtag. This user-generated content serves as authentic 
endorsements of the brand and its products.

Viral Potential: Challenges have the potential to go viral, exponentially 
increasing their reach as users invite friends and followers to participate. 
Trending challenges can achieve widespread visibility within the TikTok 
community.

Branding Integration: Advertisers can seamlessly integrate their 
branding elements into the challenge, including logos, slogans, and 
product placements. This ensures that the brand remains top-of-mind 
throughout the challenge.

Key Features:

https://omr.com/en/daily/tiktok-hashtag-challenge-youownit
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TikTok Ads Manager

TikTok Ads Manager is a comprehensive advertising platform that empowers 
businesses to create, manage, and optimize their ad campaigns on TikTok with 
precision and effectiveness. It offers a range of tools and features designed to 
enhance the user acquisition process while ensuring that advertisers have full 
control over their campaigns.

Want to know how TikTok Ad Manager can boost your business? 
Click HERE 

Source: https://www.yellowhead.com/blog/tiktok-ads-manager/

https://www.yellowhead.com/blog/tiktok-ads-manager/
https://www.yellowhead.com/blog/tiktok-ads-manager/
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Ad Campaign Creation: TikTok Ads Manager allows advertisers to design 
and customize their ad campaigns based on specific objectives, whether 
it's driving app installs, website visits, or brand engagement.

Audience Targeting: Advertisers can leverage TikTok's robust audience 
targeting options to reach the most relevant users. This includes 
demographics, interests, behaviors, and even custom audience 
segments.

Ad Formats: TikTok Ads Manager offers a variety of ad formats, including 
In-Feed Ads, Branded Hashtag Challenges, Branded Effects, and more. 
This diversity enables advertisers to choose the format that best suits 
their goals and creative content.

All TikTok Ad formats and specs explained HERE.

Key Features:

https://www.yellowhead.com/blog/tiktok-ad-formats-and-specs-explained/
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Budget Control: Advertisers have full control over their budgets, 
allowing for flexibility in campaign spending. The platform offers options 
for daily or lifetime budget allocation.

Performance Analytics: TikTok Ads Manager provides detailed insights 
into campaign performance, including impressions, clicks, conversions, 
and return on ad spend (ROAS). This data-driven approach facilitates 
campaign optimization.

Creative Tools: The platform offers creative tools, such as a video 
creation kit and ad templates, to help advertisers design engaging and 
visually appealing ads.

Need some inspiration for your TikTok ads? We’ve selected 
some of the best TikTok ads from around the world that are 
sure to get those creative juices flowing. Click HERE

More Key Features:

Chapter 6:  Tips and Best Practices
Proven Strategies for UA
At yellowHEAD we noticed strategies for UA on TikTok encompass 4 main key 

elements:

1. Segmented Targeting: Define your target audience based on 
demographics, interests, and gaming preferences. Utilize TikTok's robust 
targeting options to reach the most relevant users with personalized 
content.

2. Engaging Content: Craft visually captivating and engaging content that 
aligns with your game's identity and resonates with your target audience. 
Highlight game features, challenges, and rewards to entice potential 
players.

https://www.yellowhead.com/blog/best-tiktok-ad-examples/
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3. Engagement and Community Building: Foster a sense of community 
around your game by engaging with users through comments, challenges, and 
user-generated content. Encourage player interaction and loyalty.

4. A/B Testing: Experiment with different ad formats, creatives, and targeting 
options through A/B testing. This iterative approach helps refine your UA 
strategy over time.

Common Mistakes to Avoid

Overlooking Creative Quality: Poorly crafted content can hinder your 
UA efforts. High-quality visuals and compelling storytelling are essential 
to capture users' attention and maintain their interest.

Neglecting Data Analysis: Failing to analyze campaign data can result 
in missed opportunities. Regularly review performance metrics and 
adjust your strategy based on insights to optimize results.

Ignoring TikTok Trends: Disregarding current TikTok trends and 
challenges can limit your campaign's visibility. Incorporate trending 
elements into your content to leverage the platform's viral potential.

Inconsistent Posting: Inconsistent posting schedules can hinder your 
campaign's growth. Maintain a regular posting frequency to keep users 
engaged and build a loyal following.

Underestimating the Importance of User Engagement: Focusing 
solely on acquisition without fostering user engagement and retention 
can lead to high churn rates. Cultivate a sense of community and interact 
with your audience to enhance player loyalty.

Overlooking Mobile Optimization: Neglecting to optimize your game or 
landing page for mobile devices can result in a poor user experience, 
leading to abandoned downloads or sign-ups.

Want to know how to grow your business using TikTok 
Ads? Click HERE. 

When approaching UA for gaming on TikTok, avoiding common mistakes is 
crucial to maximize your campaign's effectiveness and return on investment. 
Here are key missteps to steer clear of:

https://www.yellowhead.com/blog/tiktok-ads/


Congratulations on Completing 
the YellowHEAD guide on Mastering 
TikTok User Acquisition for Gaming 
Success
You're Now Equipped with the Best Strategies to Master TikTok UA for Gaming 

Success!

Mastering TikTok UA for gaming success with the guidance of yellowHEAD 

entails a strategic and comprehensive approach. TikTok's immense potential as 

a user acquisition platform in the gaming industry cannot be overstated, 

making it vital to understand its audience demographics, algorithm insights, 

and advertising options.



We encourage you to stay connected with yellowHEAD for the latest 

updates, trends, and insights in the dynamic world of UA and TikTok. 

Follow us on social media, subscribe to our newsletter, or reach out 

to us directly for personalized guidance and support.

info@yellowhead.com

yellowhead.com

Stay Connected with 
yellowHEAD

mailto:info@yellowhead.com
https://www.yellowhead.com/

