
Q5 2023-2024

Drive post-holiday purchases 
and inspire the year ahead 

with yellowHEAD



The compact yet formidable shopping season! 

From post-Christmas to mid-January, Q5 provides a prime 
opportunity for:

★ Expanding sales
★ Conducting valuable tests and gaining insights
★ Amplifying app engagement

Harness the expertise of yellowHEAD for unparalleled Q5 
marketing success.

Dive into the Q5 Marketing Playbook to discover how to 
make a significant impact within this brief timeframe!

Embrace the strategic advantages of Q5

yellowhead.com



When is Q5?
Q5, the pint-sized powerhouse of time frames, is like a secret garden of growth opportunities for businesses. 

Picture this: a cost-effective shortcut to reach your end-of-year goals, with the added bonus of reduced 
competition in the post-holiday auction frenzy. It's where small becomes mighty and success knows no 

bounds!

Q4 ‘23 Day After Christmas 2023 Mid - January 2024

Q5



5 performance 
marketing tips for Q5



As we step into the new year, “AI” might sound like just another buzzword in the 
ever-evolving world of marketing, but it’s one buzzword you absolutely must 
embrace. Artificial Intelligence isn’t just a trend; it’s a transformative force that can 
revolutionize your marketing strategies. From predictive analytics that fine-tune 
your targeting to chatbots providing instant customer support, AI opens doors to 
unprecedented efficiency and personalization. Harnessing the power of AI can 
help you understand your customers on a deeper level, anticipate their needs, and 
create tailored experiences that resonate. So, while it may be tempting to dismiss 
AI as a fleeting fad, embracing it is not just a suggestion; it’s a strategic imperative 
for staying competitive and relevant in the year ahead.

Chatbots can provide instant customer support, and predictive analytics can help 
you anticipate trends and stay one step ahead. Embracing AI isn’t about 
relinquishing control; it’s about augmenting your marketing prowess, making 
data-driven decisions, and unleashing the full potential of your creative 
campaigns. In the New Year, make “add some AI tools” your marketing mantra, 
and watch your strategies evolve into something truly remarkable.

THE AI YEAR

yellowhead.com
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As we venture into the New Year, it’s time to consider a 
game-changing marketing idea: the art of automation. It’s not 
about relinquishing control but rather gaining it smartly. By 
automating routine tasks and streamlining processes, you free 
up precious time and resources to focus on what truly 
matters—testing and innovation. Embracing automation 
doesn’t mean losing the human touch; instead, it allows your 
team to devote their expertise to crafting creative, data-driven 
strategies that can set your brand apart. So, in the year ahead, 
make “improve working methods through automation” your 
mantra, and watch as the extra time gained translates into 
more room for testing, refining, and ultimately achieving 
marketing excellence.

yellowhead.com

Automation02



As we step into the New Year, one exciting marketing idea to 
embrace is the endless creative potential awaiting us in the realm of 
copy and content. In the digital age, the possibilities for crafting 
captivating stories, persuasive messages, and engaging visuals 
seem boundless. With evolving technologies, diverse platforms, and 
ever-changing consumer tastes, it’s a golden era for marketers to 
experiment and innovate. The New Year offers a fresh canvas to push 
the boundaries of your creativity, experiment with new storytelling 
formats, and craft content that not only captures attention but also 
builds lasting connections with your audience. So, as you embark on 
your marketing journey in the coming year, remember that the 
possibilities are infinite, and by exploring these creative avenues, you 
can unlock the true potential of your brand’s narrative.

yellowhead.com
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There are several channels of user acquisition that companies rely on. The 
most popular ones are as follows: Organic search, Email marketing, Direct 
traffic, Paid social channels, Affiliate marketing and Referrals.

Again, in keeping with the trend, you should consider introducing to your 
audience that you are launching a new user acquisition channel. For 
example, many brands that have a strong presence on YouTube have 
begun to explore TikTok as a potential channel.

It has more than 1 billion active users and users spend an average of 68 
minutes a day on TikTok in the United States alone. The turn of the year 
actually brings a fantastic opportunity for your business, as it allows you 
to promote the launch of your new channel on multiple platforms.

yellowhead.com
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https://www.yellowhead.com/paid-user-acquisition/
https://www.yellowhead.com/blog/tiktok-ads/
https://www.businessofapps.com/data/tik-tok-statistics/
https://www.businessofapps.com/data/tik-tok-statistics/


User-generated content (UGC) can be a goldmine for your New Year marketing in 
2023. Encourage your customers to create and share content related to your products 
or services. Here’s how to do it effectively:

★ Hashtag Campaigns: Create a unique New Year-themed hashtag and 
encourage customers to use it when sharing their experiences with your 
brand. Feature the best posts on your social media accounts.

★ Contests and Giveaways: Hold contests where participants can win prizes by 
sharing their UGC. This not only generates content but also boosts brand 
visibility.

★ Testimonials and Reviews: Showcase customer testimonials and reviews 
prominently on your website and marketing materials. Honest reviews from 
satisfied customers build trust.

★ Collaborate with Influencers: Partner with social media influencers who align 
with your brand values. They can create UGC that reaches a wider audience.

UGC provides authentic social proof, increasing the credibility of your brand and 
encouraging potential customers to engage with your products or services.

yellowhead.com

USER GENERATED COntent 
Campaigns
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https://www.yellowhead.com/user-generated-content/


yellowhead.com info@yellowhead.com

For more New Year’s Resolutions, 
read our recent article here.

If you need any help with your Q5 performance 
marketing, don't hesitate to contact yellowHEAD today:

https://www.yellowhead.com/
https://www.yellowhead.com/
https://www.yellowhead.com/blog/new-year-marketing-ideas/

